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What’s New And What To Watch For In The 
Upcoming ACA Open Enrollment Period

It’s that time of year again: In most states, the Affordable Care Act’s annual open en-
rollment season for health plans begins Nov. 1 and lasts through Jan. 15.

Current enrollees who do not update their information or select an alternative will 
be automatically reenrolled in their current plan or, if that plan is no longer available, 
into a plan with similar coverage.

Last year marked a record enrollment of about 21 million people. This time around, 
consumers will find a few things have changed.

Don’t Fall for Advertising Scams

While some health plans offer small-dollar gift cards or other incentives to encour-
age participation in wellness efforts, they would not offer cash cards worth thou-
sands of dollars a month to help with groceries, gas, or rent. Even so, social media 
and online sites are rife with such promises.
Read More Here...

Gen Reveals 24% Rise In Ransomware Attacks On Consumers
Last week, Avast, a security and privacy brand under Gen, published insights on the 
growing threat of ransomware attacks on individuals.

This information is part of the inaugural Gen Threat Report, which consolidates threat 
data previously reported separately by Norton Pulse Report and Avast Quarterly 
Threat Report. The Gen Threat Report offers a comprehensive overview of the evolv-
ing threat landscape.
Read More Here...
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https://kffhealthnews.org/news/article/aca-obamacare-enrollment-new-rules-warnings/?utm_source=dailyinsurancereport.beehiiv.com&utm_medium=newsletter&utm_campaign=daily-industry-report-october-9&_bhlid=40ee8e3d5171faa600114a64bb0ac4ae567b4c38
https://securitybrief.co.nz/story/gen-reveals-24-rise-in-ransomware-attacks-on-consumers?utm_source=dailyinsurancereport.beehiiv.com&utm_medium=newsletter&utm_campaign=daily-industry-report-october-9&_bhlid=4637636d955f17fa443612a1651a5ff6db4ca1a8
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When AI Technology And HIPAA Collide 
Minefields HIPAA Covered Entities and Business 

Associates Should Avoid
HIPAA Covered Entities beware! Your vendors are 
probably implementing artificial intelligence (“AI”) 
technology within their service offerings. Today, 
an all-too-common scenario involves an email 
message or telephone call from your trusted 
third-party vendor indicating that they are going 
to integrate AI technology into their service offer-
ings that will involve the use of your patients’ Pro-
tected Health Information (PHI). They claim that 
by using AI technology, they can provide their 
deliverables in less time, generate useful insights 
more rapidly, interpret medical imaging, improve 
the delivery of diagnosis and treatment, or per-
form accurate predictive analytics.

However, lurking surreptitiously behind the po-
tential benefits of using PHI in AI technology lies 
a murky mix of risks that could negatively impact 
you, your vendors, and even your patients, espe-
cially when HIPAA compliance and patient PHI 
are involved. So how should a Covered Entity re-
spond to its Business Associates’ use of patient 
PHI in AI technology?
Read More Here...

Pharmacy Benefit Managers (PBMs) have been under scrutiny lately for 
their actions as middlemen in the flow of prescription drugs from manu-
facturers to patients. But perhaps their worst actions are buried within a 
maze of consolidation and paperwork. Big Insurance has consolidated the 
entire pharmaceutical benefit, claim, and dispensing sector to squeeze as 
much money out of patients as possible.

How have they pulled this off? Using the example of the insurance com-
pany Aetna, the PBM CVS Caremark, and CVS Pharmacy, all of which are 
owned by CVS Health, let’s examine a patient filling a prescription for can-
cer drugs. This patient has an Aetna insurance plan that comes with PBM 
services provided by CVS Caremark. The patient goes to a CVS store to fill a 
prescription for Imatinib, a generic chemotherapy drug. The total cost the 
patient and insurance company pay is $17,710.21 for a 30-day supply.

But guess what. As the House Oversight and Reform Committee found, 
Mark Cuban’s Cost Plus Drugs only charges $72.20 for a 30-day supply of 
the same drug.
Read More Here...

Legalized Racketeering? How PBMs Skirt 
The Law To Rake In Billions

https://healthcareuncovered.substack.com/p/legalized-racketeering-how-pbms-skirt?utm_source=post-email-title&publication_id=255152&post_id=149920492&utm_campaign=email-post-title&isFreemail=true&r=16tol3&triedRedirect=true&utm_medium=email&_bhlid=0e76fa1b7655a874e9438c7690376cea4dd033bb
https://www.hipaajournal.com/when-ai-technology-and-hipaa-collide/?utm_source=dailyinsurancereport.beehiiv.com&utm_medium=newsletter&utm_campaign=daily-industry-report-october-8&_bhlid=17684d11b38e73a02b4753c630c1d823d68a6521
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Tailoring Workplace 
Benefits For A 

Multigenerational 
Workforce

As the global workforce becomes increasingly diverse, traditional cookie-
cutter benefits plans are becoming a thing of the past. Companies are 
seeking innovative solutions to attract and retain top talent, leading to a 
heightened reliance on human resource consultants and insurance pro-
fessionals. These experts are tasked with designing customized benefits 
packages that cater to the unique needs of a multi-generational workforce

The new era of benefits

A workforce composed of baby boomers, Generation X, millennials and 
Generation Z presents a unique set of challenges and expectations. Each 
generation brings its own values, priorities and circumstances, which ne-
cessitates a more nuanced approach to benefit design.

Insurance professionals are increasingly called upon to help organizations 
navigate these complexities, crafting benefits that appeal to a diverse em-
ployee base. Consultants play a vital role in negotiating with insurance car-
riers and finding cost-effective solutions that don’t compromise employee 
satisfaction. Whether it’s simplifying and modernizing the benefits experi-
ence for younger employees or providing family-centric options for older 
generations, the goal is clear: to create an inclusive benefits package that 
enhances engagement and retention.

Tailoring benefits for different generations

Gen Z employees often face challenges in navigating complex benefits 
offerings. This generation values transparency and guidance, requiring 
consultants to play a crucial role in simplifying these benefits. When em-
ployers offer educational resources, personalized consultations, and user-
friendly, tech savvy platforms, Gen Z workers can better understand their 
options. Integrating benefits plans with digital platforms or artificial intel-
ligence for real-time answers and immediate actions breaks down barri-
ers to information and policies while maintaining communication across 
diverse teams. This not only empowers younger employees but also fosters 
loyalty and engagement within the company.
Read More Here...

https://insurancenewsnet.com/innarticle/tailoring-workplace-benefits-for-a-multigenerational-workforce?utm_source=dailyinsurancereport.beehiiv.com&utm_medium=newsletter&utm_campaign=daily-industry-report-october-9&_bhlid=761ef0dcfce8b2a7d48e670de1ddd3ea128f1055
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Social Security Administration 
Warns Beneficiaries About 

COLA Scam

Cost of living adjustments for 2025 
have already been set at 2.5 percent, 

said the agency.

Scammers are targeting Americans receiving Social Security payments 
related to the annual Cost of Living Adjustments (COLA), according to the 
Social Security Administration (SSA).

The scammers are spreading false information that beneficiaries need to 
take certain actions to access the COLA increases, the SSA’s Office of the 
Inspector General (OIG) said in an Oct. 11 press release.

Annual COLA adjustments are “automatic, and beneficiaries do not need 
to take any action or provide additional information to receive the legiti-
mate increase,” said Hannibal Ware, acting inspector general for the Social 
Security Administration.

“Be wary of any communication that asks you to take extra steps or pro-
vide personal details for this increase, as it’s likely a scammer attempting 
to steal your identity or financial assets. Our office is dedicated to protect-
ing the public and deterring these criminals from exploiting honest, hard-
working people.”

The SSA has already announced the COLA increase for 2025 at 2.5 percent, 
which it said will benefit more than 72 million Americans. Starting in Janu-
ary, retirement benefits are projected to rise by roughly $50 per month on 
average.

Almost 68 million social security beneficiaries and nearly 7.5 million sup-
plemental security income receivers are set to benefit from this increase. 
In some cases, an individual may receive both these benefits.
Read More Here...

https://www.theepochtimes.com/us/social-security-administration-warns-beneficiaries-about-cola-scam-5740536?utm_source=Goodevening&src_src=Goodevening&utm_campaign=gv-2024-10-13&src_cmp=gv-2024-10-13&utm_medium=email&utm_term=full&est=AAAAAAAAAAAAAAAAY%2Fs5cQEDx9bo674Pt2kXCLt3WwekgyGPpFKPYZSyJ1%2FK9w%3D%3D


NABIP-TX PAC DELIVERS
Senator Phil King's Sporting Clay Shoot Fundraiser 

Cyndi Stubbs won the 
HOA (highest overall) for 
the ladies.

Cyndi & Cliff Stubbs delivered a PAC check on behalf of NABIP-TX

It was another great year at the TX-OU fundraising circuit. Thanks to Mark Bellman, Audra 
Sullivan, Clifton Stubbs, Rita Rolf, and Stacy Cochran for joining our legislative consultants 
Meroney Public Affairs to support 15 candidates over 10 events across Dallas on 10/11/24. 
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www.lonestarahu.org

AUSTIN
www.austinahu.org

LONESTAR

www.nabipcoastalbendtx.org

COASTAL BEND

October Chapter Agendas

http://www.lonestarahu.org
http://www.austinahu.org
http://www.nabipcoastalbendtx.org
https://austinahu.org/meetinginfo.php?id=173&ts=1728099311
https://austinahu.org/meetinginfo.php?id=183&ts=1727477049
https://austinahu.org/meetinginfo.php?id=173&ts=1728099311
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FORT WORTH
www.nabip-fw.org

http://www.nabip-fw.org
https://nabip-fw.org/
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DALLAS

SAN ANTONIO
www.sanantonioahu.org

www.dahu.org

http://www.sanantonioahu.org
http://www.dahu.org
https://www.dahu.org/event-details/ichra-education-and-lessons-learned
https://vouvdallas.com
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www.nabip-etx.org

HOUSTON

EAST TEXAS

www.nabip-htx.org

http://www.nabip-etx.org
http://www.nabip-htx.org
https://nabip-htx.org/meet-reg1.php?id=214
https://nabip-etx.org/event-5764225/Registration
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SOUTH TEXAS www.nabipsotx.org

http://www.nabipsotx.org



